ENEWSLETTERS

Promo’s enewsletters are an important vehicle for reaching an
expanded audience of prospects and communicating with them on a
frequent and timely basis. These targeted products surround you mes-
sage with relevant news, trends and analysis that readers need in order
to stay competitive. Prominent banner and text units ensure your mes-

sage has impact.

Promo Xtra

Delivered daily, Promo Xtra is a source of critical news across the entire
universe of tactics, strategies, campaigns and brands. It provides

a fast-paced, up-to-date account of the latest campaigns, product
launches, brand extensions, legal developments, and highlights from

key industry events.

Audience
> 26,000 subscribers

> Variety of titles from C-level down to brand-level

> Fortune 500 firms, retailers, packaged goods companies,

and top agencies
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Rates

All positions: $850 net ($1,000 gross)
per edition

Specs

Positions 1 & 2: 468x60 banner (.gif
or .jpg), plus 60-word maximum text
ad not to exceed 10 lines (including
spaces) and URL link

Tower Position: 120 x 240 banner (.gif
or .jpeg), plus 60-word maximum text
ad and URL link

All positions include an audio
message linked from your text ad

E-mail all copy and ad materials to
diane.straughen@penton.com
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ENEWSLETTERS

Promo’s enewsletters are an important vehicle for reaching an
expanded audience of prospects and communicating with them on a
frequent and timely basis. These targeted products surround you mes-

sage with relevant news, trends and analysis that readers need in order

to stay competitive. Prominent banner and text units ensure your mes-

THE PREMIUM & INCENTIVES NEWSLETTER

sage has impact, In Today's Newsletter

Promo P&l .

Promo P&l is a bi-weekly enewsletter that provides targeted insights

into how brands use incentives such as premiums, gift cards, loyalty ER o
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> Companies of all sizes, across all market segments

Rates

All positions: $680 net (860 gross) per
edition; 3 month minimum

Specs

Center Sponsorship: 468x60 banner
(.gif or .jpg), plus 50-word maximum
text ad not to exceed 10 lines
(including spaces) and URL link

Side Tower Sponsorship: 120 x 240
banner (.gif or .jpeg), plus 50-word
maximum text ad not to exceed 10
lines (including spaces) and URL link

E-mail all copy and ad materials to
diane.straughen@penton.com





