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Marketers’ customer communication strategies are
important, but implementation is the key to success.

E-Centric tells them how to get the job done.

Today, marketers use ezines, email newsletters, RSS, blogs, podcasts, Webinars and
other vehicles to communicate regularly with their customers. E-Centric, Chief Marketer’s

bi-weekly enewsletter shows them how to use these tools effectively to retain customers and
build customer relationships.

Edited by Ray Schultz, award-winning editor of sister publication DIRECT, E-Centric covers
editorial, delivery, targeting, technology, metrics and design through case histories,
best and worst practices, and tactical advice.

Partner with Chief Marketer’s E-Centric to reach more than 36,000 marketing professionals,
(27,000 opt-ins)! 78% of subscribers are Executives, Directors and Managers in Corporate
Management, Marketing, Advertising and Sales?. Soon to be opt-in only, E-Centric’s opt-in rate
has grown 106% since February 2006'.

Sources: 1. Publisher’'s Own Data, 8/06; 2. Based on subscribers who provided title, Publisher’'s Own Data, 1/06.
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Luxury Theater Uses E-Zine to Boost Ticket Sales. By Eda Galeno BJ
What more can you do for movie goers who already enjoy in-theater table service and a full bar? You can
send them an email newsletter. That's what Brian Schultz, founder of Studio TOP TOWER and
Tulane Newsletter Speaks to Students Displaced by Katrina. By Ken Magill TH I RD BAN N ER
Five months after Hurricane Katrina caused at least $200 miilion in damage and closed its doors for a Top Tower
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Still More EMail Newsletter Metrics
We don't want to commit email heresy. But are open rates and click-through rates the only metrics you
can use for determining the success of your email newsletter? They certainly are not. Others include

Why Clients Are Complaining About Their ESPs

Here’s a question: If business is booming for email service providers, then why are marketers so 10 Words of Text c
unhappy with them? One reason is that vendors and clients often want entirely different things. For a J
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The N ter on N ters Broadens Its Coverage. By Ray Schultz 50 word of text,
As readers of this e-zine know, email newsletters have become a popular customer retention tool. They Second Half . .
are being sent by everyone from Red Lobster to American Express, and the purpose is not to sell, but to Tower |Iﬂk|ng U Rl_
Multichannel Merchants Warm Up to Loyalty Programs. By Tim Parry 120x240 $1,750/month
Small direct marketers used to be daunted by the costs of starting a loyalty program. But no more. They ’
can now offer benefits cheaply and quickly. And that's why RedEnvelope is testing the waters. For more
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