MARKETING

Information that
CMOs Need, Now.

“The CMO has arguably one
of most difficult positions in

a corporation now. They're
under tremendous pressure
to produce resuits, and
produce then immediately.
They need to be fairly certain
of their return on every
marketing dollar spent.”

—Todd Forsythe,
Vice President for
Global Marketing
at Oracle
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67% of Chief Marketer readers state the subject of
marketing accountability/ROI is their most important
information need’

56% of marketing executives surveyed by the CMO
Council state that improving marketing analytics
capability is one of the most urgent organizational
development and improvement priorities?

45% of marketing executives at large firms surveyed
by the CMO Council say their most important future
investment is to create a marketing performance
dashboard?

Chief Marketer’'s MarketingROl is a bi-weekly enewsletter for marketing executives responsible
for testing, measuring and analyzing the performance of their marketing campaigns. It provides
succinct articles written by Ray Schultz, award-winning Editorial Director of sister publication,
DIRECT. Focusing on marketing metrics, best and worst practices, measurement tools, and
customer insight and analytics, MarketingROl is the perfect vehicle to reach more than 38,000°
senior-level marketers and C-level executives. 55% of MarketingRO! subscribers have opted in to
receive the enewsletter—up 358% since February 2006.

Sources: 1. Chief Marketer Reader Profile Study, 1/06; 2. CMO Council Study: New Realities and Performance Requirement Mandates Faced by
Today’s Marketers, 2005; 3. Publishers Own Data, 9/06.
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