
Chief Marketer Report—is a weekly enewsletter that 
provides strategic perspectives and thought leadership for 
more than 66,0001 high-level marketing professionals who 
need to cut through the clutter. Culled from the best in 
marketing news, intelligence and expert opinions—and then 
absorbed, summarized, and organized for easy access 
and a quick read—it offers the best insights and highlights 
important news in a practical, no-nonsense style. 

Chief Marketer Report gives you unprecedented access to 
marketing professionals, business strategists and C-level 
executives across all industries. 

59% of Chief Marketer Report subscribers now opt-in to 
receive the e-newsletter—up 118% since February 2006.

Chief Marketer subscribers are the senior-level 
marketers who create campaigns and make 
spending decisions for their corporations:2

■ 88% are involved in purchasing products or services

■ �30% of subscribers’ organizations have a total annual 
revenue of more than $50 million; 15% more than $100 
million

■ �Average number of employees in respondents’ 
organizations—1,445

■ �53% market to both businesses and consumers,  
32% to consumers only, 15% to businesses only

There’s a myriad of marketing news and information 
choices available for today’s busy executives. 
And they turn to Chief Marketer Report for the 
information they want, the way they want it.

Cutting through 
the clutter...

Contact your sales representative to advertise in  

Chief Marketer Report. For a complete list of sales 

contacts and more information on advertising with  

Chief Marketer, visit www.chiefmarketer.com/advertisers.
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Sources: 1. Publisher’s Own Data, 8/06; 2. Chief Marketer Subscriber Study, 
Corporate Research, 1/06.
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4 ROTATING 
BANNERS
Ad Type: 
Rotating Position 
Horizontal Banner
Size: 468x60
Text: 50 words
Media Format:  
GIF, JPEG
File Size: 
30k max.
Rate: 
3 months:
$3,800/month
6 months:  
$3,600/month
12 months:  
$3,400/month
Rotating Banners run 
every two stories.

FIXED TOP POSITION 
SKYSCRAPER
Ad Type: Top 
Skyscraper
Size: 120x600
Text: 10 words
Media Format:  
GIF, JPEG
File Size: 30k max. 
Rate: $2,400/month

Rotating Banner
468x60

Rotating Banner
468x60

Rotating Banner
468x60

Rotating Banner
468x60

Fixed Top

Position

Skyscraper

120x600

Fixed Second

Position

Skyscraper

120x600

FIXED SECOND 
POSITION 
SKYSCRAPER
Ad Type: Second 
Skyscraper
Size: 120x600 
Text: 10 words
Media Format:
GIF, JPEG
File Size: 30k max. 
Rate: $1,750/month

Text and Logo 
Ad

120x60

TEXT AND  
LOGO AD
Size: 120x60
Text: 10 words
Media Format: 
GIF, JPEG
File Size: 30k max. 
Rate: $600/issue

Naras Eechambadi: Bringing Method to the Madness of Marketing 
“Most marketing organizations have not changed enough to reflect the new realities,” Naras Eechambadi, 
CEO of marketing services provider Quaero Corp., tells CHIEF MARKETER’s Tim Parry. “Neither have their 
processes kept up with the demands of customers and the marketplace.” The author of “High Performance 
Marketing: 

How Hasbro Created New Buyers for Old Products 
In this era of high-tech entertainment, low-tech board games are at a disadvantage in the marketplace. But 
Hasbro nonetheless managed to reinvigorate two of its classic brands, Twister and Trivial Pursuit, and enjoy 
tripledigit leaps in brand awareness and sales. Find out how here. 

Are These the 10 New Rules of Branding?  
Social responsibility is no longer an option. Culture is the new catalyst for growth. Innovation is the new 
boardroom favorite. These are among what Simon Williams, chairman of New York-based branding 
consultancy Sterling Group, has dubbed the 10 New Rules of Branding. Get the details at CHIEF MARKETER. 

Macy’s Thanksgiving Day Parade Morphs into Marketing Tool  
Disney Channel credits the 2005 Macy’s Thanksgiving Day Parade with a 200% increase in sales of two of its 
toys--and the parade hasn’t even taken place yet. To learn how Disney and Cartoon Network are using the 
parade to increase brand awareness, ratings, and revenue, click here. 

Marketing FaceOff: A Perspective on 2006 
“Brand democratization” is going to be a key marketing tactic next year, says Drew Neisser, CEO 
of guerilla marketing agency Renegade Marketing. Ditto online gaming--but not podcasting. 
Neisserforecasts the coming year in marketing at www.ChiefMarketer.com. 

From EZINE IQ: Keeping the Good Stuff Above the Fold 
What’s the most important part of an ezine? Some say it’s “above the fold.” What you put there could 
determine whether your email gets opened. The email pros at service provider Return Path explain here. 
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